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Disclaimer

The recipient of this presentation acknowledges and agrees that (i) this presentation has been prepared by Americas Car-Mart, Inc. (the “Company”) and it is being provided to the recipient on a confidential basis for informational purposes only, (ii) the
Company and its affiliates make no representation or warranty (express or implied), and no reliance should be placed on, the fairness, accuracy, completeness (or lack thereof) or correctness of the information or opinions contained herein, (iii) the
Company and its affiliates shall have no obligation to update or supplement any information provided herein or otherwise provide additional information, and (iv) the Company, its affiliates and advisors do not accept any liability whatsoever for any loss
howsoever arising, directly or indirectly, from the use of this presentation or its contents, or otherwise arising in connection with this presentation. This presentation does not constitute or form part of, and should not be construed as, an offer or invitation
to subscribe for or purchase any securities.

This presentation may not be retransmitted, distributed or otherwise disclosed to any other persons for any purpose whatsoever. By accepting this presentation, the recipient agrees (in addition to any obligations it may have under any confidentiality
agreement) that neither it nor its agents, representatives, directors, officers, affiliates or employees will copy, reproduce or distribute to others this presentation, in whole or in part, at any time without the prior written consent of the Company and that it
will keep permanently confidential all information contained herein not already in the public domain.

This presentation has been prepared to assist interested parties in making their own evaluation of the Company and does not purport to be all-inclusive or to contain all of the information regarding the Company. Each recipient of the information and data
contained herein should take such steps as it deems necessary to assure that it has the information it considers material or desirable and should perform its own independent investigation and analysis of the Company. The information and data contained
herein are not a substitute for the recipient’s independent evaluation and analysis and should not be considered as a recommendation by the Company or any of its affiliates or advisors. This information should be read in conjunction with, and not in lieu of,
the Company’s annual, quarterly and other reports filed with the Securities and Exchange Commission. Those reports contain important information about the Company’s business and performance, including financial statements prepared in accordance
with U.S. generally accepted accounting principles (“GAAP”), as well as a description of the important risk factors that may materially and adversely affect the Company’s business, financial condition or results of operations.

This presentation may include certain non-GAAP financial information, including, but not limited to, tangible net worth and net debt. Because not all companies calculate non-GAAP financial information the same way, the presentations herein may not be
comparable to other similarly titled measures used by other companies. Further, such non-GAAP financial information of the Company should not be considered superior to, in isolation from, or as a substitute for the information contained in the historical
financial information of the Company, if any, prepared in accordance with GAAP included herein.

Certain market data information in this presentation is based on management’s estimates. The Company obtained industry, market and competitive position data used throughout this presentation from internal estimates and research as well as from
industry publications and research, surveys and studies conducted by third parties believed to be reliable by the Company. The Company believes its estimates to be accurate as of the date of this presentation. However, this information may prove to be
inaccurate because of the method by which the Company obtained some of the data for its estimates or because this information cannot always be verified due to the limits of the availability and reliability of raw data, the voluntary nature of the data
gathering process and other limitations and uncertainties.

Certain information in this presentation and oral statements made in any meeting are forward -looking and relate to the Company and its anticipated financial position, business strategy, events and courses of action. Words or phrases such as “could,”
“should,” “will,” “plan,” “believe,” “anticipate,” “intend,” “estimate,” “expect,” “project,” “budget” or similar expressions suggest future outcomes. Forward-looking statements include, among other things, statements about: our expectations
regarding changes in general economic conditions; management’s estimates and projections regarding our performance; and our plans regarding our growth strategy. Forward-looking statements are based on the opinions and estimates of management at
the date the statements are made and are subject to a variety of risks and uncertainties and other factors that could cause actual events or results to differ materially from those anticipated in the forward-looking statements. Although we believe that the
expectations reflected in the forward-looking statements are reasonable, there can be no assurance that such expectations will prove to be correct. In addition, all numeric values contained in this presentation should be viewed as approximations, and not
necessarily precise amounts. We cannot guarantee future results, level of activity, performance or achievements and there is no representation that the actual results achieved will be the same, in whole or in part, as those set out in the forward -looking
statements.

By their nature, forward-looking statements and financial projections involve numerous assumptions, known and unknown risks and uncertainties, both general and specific, that contribute to the possibility that the predictions, forecasts, and other
forward-looking information will not occur, which may cause the Company’s actual performance and financial results in future periods to differ materially from any estimates of future performance or results expressed or implied by such forward -looking
statements. Important factors that could cause actual results to differ materially from expectations include, but are not limited to: business, economic and capital market conditions; current or future laws or regulations and new interpretations of existing
laws or regulations; legal and regulatory requirements; our relationships with our customers and business partners; our ability to access the capital markets and maintain adequate current sources of funds to satisfy our cash flow requirements; our ability to
attract, retain and motivate qualified personnel; competition in our industry; technology failures; failure of counterparties to perform their contractual obligations; systems, networks, telecommunications or service disruptions or failures or cyber -attack;
litigation costs and outcomes; our ability to generate sufficient cash to service all of our indebtedness; and our ability to manage our growth. Readers are cautioned that this list of factors should not be construed as exhaustive. For a discussion of these and
other factors affecting the Company’s business and prospects, see the Company’s annual, quarterly and other reports filed with the Securities and Exchange Commission.

The forward-looking statements and financial projections contained in this presentation are expressly qualified by this cautionary statement. Except as required by law, we undertake no obligation to update or revise publicly any forward -looking
statements, whether as a result of new information, future events or otherwise, after the date on which the statements are made or to reflect the occurrence of unanticipated events. Readers are cautioned not to place undue reliance on forward -looking
statements. Prospective investors should not construe the contents of this presentation as legal, tax, investment or other advice. All prospective investors should make their own inquiries and consult their own advisors as to legal, tax, investment, and
related matters concerning an investment in the Company.
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Overview of America’s Car-Mart

Exclusively Focused on Integrated Auto Sales and Finance

Company Snapshot America’s Car-Mart, Inc. is one of the largest publicly held
Founded: 1081 automotive retailers operating exclusively in the “Integrated
: 9 Auto Sales & Finance” segment of the subprime used car market
HQ;: Rogers, AR Car-Mart’s operates 154 dealerships located primarily in small
cities throughout the south-central United States

Employees: ~2,200+

icker: ) In a fragmented industry, the Company’s direct competition is
Ticker: NASDAQ: CRMT made up of “mom & pop” dealers lacking strengths in:
Market Cap: $391.8M
Fiscal: April 30 ,_?_, (g

00606 g

. Marketing / Branding Central Oversight Information
Key Metrics Technology
®
$1.4B $1.1B JE= % o2,

Total Revenue® Originations —— e
(FY’25) (FY’25) Purchasing Strong Financial Experienced
Position and Management Team
Access to Fundin
Retail Units Sold ggz;&%ﬂ‘gg Car-Mart also has advantages over indirect lenders, including:
)
(FY'25) (As of 4/30/2025)
9 “ et
l"’
$19,398 $7,368
EoTe i B Gross Profit Per A Local Superior Strong Customer
Sales Price Retail Unit Sold Presence Customer Service Relationships
(FY’25) (FY’25)

Source: Bloomberg, Company filings, Company presentations, Equity research.
Note: Market data as of 4/30/2025. Financial data as of 4/30/2025. 2
(1) Sum of Sales and Interest and Other Income.
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Our Customers

We Serve the Average American in Smaller Communities where
Access to Private Vehicles Provides Essential Economic Mobility

S612(M

Average Total Collected

104.7k

Active Customer Count .
per Active Customer per Month
[mmmmm——————————
I
I
I
' Implementation of risk-
48 .31MO nths 6.2% (1) | based pricing will increase
Weighted Average ‘ 1 flexibility and allow the
Average Down-Payment & 1 Company to reach a broader
Total Contract Term I customer base
I
I
I
1

Over 70% of the Company’s dealerships are located in cities with
populations of 50,000 or less. Our target customers often cannot
obtain financing from traditional dealerships.

Note: Financial data as of 4/30/2025.
1) For the three months ended 4/30/2025.
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Continued and Successful Execution of Key Initiatives and Implementation of
Advanced Capabilities

The Management Team Continues to Successfully Execute and Deliver on its Strategic Initiatives

Loan Origination
System (“LOS”’)

Full Scale since
February 2024

Flexible Underwriting
Capability Delivering
Superior Results

« Streamlined application and
underwriting process

« Significant improvement in credit
performance

« Capturing additional data and
insights to augment underwriting
standards for portfolio growth

Cox Automotive
Partnership

Launched
April 2024

Improved Procurement,
Remarketing and
Reconditioning Capabilities

« Increased dealership capacity by
shifting customers to online parts
and services purchasing

+ More agility around procurement
and access to more sellers and data
by leveraging Cox’s platform

« Efficiently navigating fluctuating
consumer demand through
seasonal staging

Risk-Based
Pricing
Launched December 202/
Live in 34 Stores

Expanded Customer Base with

Higher Volume while Maintaining

Risk-Adjusted Returns

+ Improved accuracy in identifying

risks through the implementation
of a new scorecard designed by
lending science

- Ability to dynamically price loans

based on customer risk profile and
increase volume of higher rated
customers

Upgraded Customer
Payments Infrastructure

Launching
June 2025

Enhanced Customer
Experiences by Improving
Collections

« Provides customers with more
flexible payment options

- Improves the scalability of the
business through enhanced funding
and better earnings with less risk

AMERICA'S
CAR-MART




New LOS vs. Legacy Systems
Early tracking of credit performance indicates promising prospects in improving both the frequency and
severity of losses

% Cumulated Net Losses® (“CNL”) — Oct’23-April’25 Vintages

—Legacy —New LOS
19.3% Improvement

« Datarepresents Oct 2023 -
April 2025 vintages which
are split approximately
evenly between the new LOS
and legacy systems in terms
of loans originated

« Other than minor
differences in amount
financed, PTI and net
income, the two populations
are substantially the same

Oct-23 Jan-24 Apr-24 Jul-24 Oct-24 Jan-25 Apr-25

/ 1 AMERICA'S (1) The aggregate cumulative principal amount of automotive receivables originated by CRMT that have become Charge-Off Receivables during the period, net of all Net Liquidation
]

CAR-MART Proceeds and Recoveries.




Upgraded Customer Payments Infrastructure

JRGE

R

PAY
Your Way-

In-Person at Dealership
“Upgraded hardware for faster transaction speeds”

Mobile Pass

“New Mobile Pass allows you to store it in your phone’s digital
wallet. This now allows automatic payment reminders and
confirmations to your watch or phone! Also, quick links to
online customer portal and built-in retail location maps”

Cash at Retail Locations

“Network of locations to pay is now 4X larger for convenience
on the go. Easily use the barcode in the Mobile Pass to quickly
self-service by paying cash at any of the 80K+ retail locations
without having to remember account details.”
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More choices, less hassle, pay your way.

Pay by Phone

“Same day payment posting with new capability for customized partial
payments”

Online Customer Portal

“New self-service account management portal, established at time of
sale to manage all accounts in one convenient place. Features
improved ability to manage account info, payoff amounts, payment
history, upcoming payments and more. New payment channels include
PayPal, Venmo, Google Pay and Apple Pay.

Self-Service AutoPay

“Upgraded features now provide more channels for recurring payments
via ACH, debit card, Venmo and PayPal with no fees. Sign-up at time of
sale, automatic updates to payment changes without having to re-
enroll and convenient self-service via the Online customer portal.




Continuously Strengthening Our Capital Efficiency

Balance Sheet Strength

Secured by eligible finance receivables and inventory
Ratio of debt, net of total cash, Revolving Credit *  Borrowing Capacity: $350M

to financial receivables Facility *  Maturity: March 2027
Balance Outstanding: $208M® at April 30, 2025

-280 —
bps

Amortizing recourse warehouse facility collateralized by loans
originated by CRMT’s operating subsidiaries()

Warehouse Facility ~ * Borrowing Capacity: $150M
Maturity: July 12, 2026
No balance outstanding at April 30,2025

46.0%

«  Successfully completed seven transactions since April 2022

4/30/2024 4/30/2025 « In May 2025, Car-Mart issued $216 million in principal amount
Active of asset-backed notes with an overall weighted average coupon

of 6.27%
ABS Program . .
«  Recent WAVG coupon improved by 22 basis points compared to

the January 2025 issuance and by 117 basis points from the
October 2024 issuance

)
/ 1 AMERICA'S (1) Excludes debt issuance costs of $1.9M.
CAR-MART (2) America’s Car Mart, Inc. and Texas Car-Mart, Inc.
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Supplemental Cash-on-Cash/IRR Returns Q4 2025

Covid Period

Our pools consistently deliver
attractive returns. The
improving CoC/IRR trend
demonstrates that our
enhanced underwriting, LOS
and risk-based pricing are
generating superior risk-
adjusted returns despite

| | | | | | | | | | | | | slightly longer loan horizons.
‘|‘|‘||I|I|I|I|I LA

0% == 0% === 0% === 1% === 1% === 2% === 3% === 5% === 7% == 10% == 11% == 15% == 19% == 24% == 30% == 37% == 48% == 57% == 67% == 80% == 95%
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s Term mm Months to Breakeven =@=9% of AR Remaining ====Current Actual/Projected CoC Return Projected
(Months) IRR

“Cash-on-cash returns represents the return on cash invested on originated loans and calculated by total cash-in less cash-out divided by total cash-out.

?“Internal Rate of Return” (or “IRR”) measures the sequence of net cash flows (cash in less cash out per period) over the expected term of the pool.
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