LIONS GATE

CORE TENETS OF OUR BUSINESS



Branded IP Drives Our Slates and Increases Forward Visibility

Half of our upcoming wide theatrical releases are branded properties
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Predictable, Recurring Revenue from a Scaled Content Library

($ Millions) Strong & Consistent Library Revenue Growth Over the Past 10 Years Key Numbers

20,000+

B Films and TV episodes

i $20B+

Total content
investment to date

FY2017-2026

$1,001

| Nearly 90%

Library titles

$589 $613 B produced since 2000
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7.3%
Revenue CAGR
FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24 FY25 FY26

30% v. 18%

Current library revenue from
TV episodes v. 10 years ago

85%

Current library revenue from
Lionsgate owned or controlled
films and TV episodes*

39%

Library revenue from

Trailing 12-Month Library Revenue of $1 Billion+ for Three Straight Quarters (F26) top 50 titles v. 49% in F2017
Driven by Franchises, Television Productions and New Platforms for Licensing
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The Rookie Thg:;:gef John Wick Mad Men  Dirty Dancing The Conners  The Chosen Kill Bill Twilight




LIONSGATE

Monetizing Everywhere Our Content Lives
Case Study: The Hunger Games Franchise
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