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Gross Spend

Source: Company Filings



2016 2017 2018 2019 2020 2021

50% CAGR since 2016

($ in millions)

THE TRADE DESK 
Adj. EBITDA

Source: Company Filings
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Source: Company Filings, Factset



18%

42%

17% 17%
10% 9%

40%

13%
24%

-4%

29%

10%

79%
43%

66%
57%

62% 61%

25%

47%
34%

56%

19%

30%

DDOG TTD CRWD SHOP ZS TWLO PAYC HUBS TEAM OKTA WDAY ZEN

97%

85% 83%
74% 72% 70%

65%
60% 59% 52%

48%
40%

54%
42%

32%
41%

15% 17%

37%

43%
52%

41%

64% 55%

META TTD PINS GOOGL SNAP ROKU

91%
85% 84% 82% 79%

72%

2021 ADJ. EBITDA MARGIN 2021 REVENUE GROWTH

2021 ADJ. EBITDA MARGIN + REVENUE GROWTH
High Growth Software Peers AD FUNDED Peers

Source: Company Filings, Factset



1H’22 ADJ. EBITDA MARGIN 1H’22 REVENUE GROWTH

1H'22 ADJ. EBITDA MARGIN + REVENUE GROWtH
Ad funded peers

Source: Company Filings, Factset
Note: Numbers may not add due to rounding.
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–

$ 1,0 0 0,0 00 ,0 00

$ 2,0 0 0,0 00 ,0 00

$ 3,0 0 0,0 00 ,0 00

$ 4,0 0 0,0 00 ,0 00

$ 5,0 0 0,0 00 ,0 00

$ 6,0 0 0,0 00 ,0 00

1 2

2019 2021

$2.7B

$5.4B

41% 

CAGR

–

$ 10 0, 00 0,0 0 0

$ 20 0, 00 0,0 0 0

$ 30 0, 00 0,0 0 0

$ 40 0, 00 0,0 0 0

$ 50 0, 00 0,0 0 0

$ 60 0, 00 0,0 0 0

$ 70 0, 00 0,0 0 0

$ 80 0, 00 0,0 0 0

$ 90 0, 00 0,0 0 0

1 2

2019 2021

$0.8B

$0.4B
38% 

CAGR

North america
Gross Spend

international
Gross Spend

Source: The Trade Desk
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20%

take rate 

~20% 
RANGE OVER THE LAST 8 YEARS

Source: Company Filings. Take Rate defined as revenue divided by gross spend

10%



Take Rate Resilient 
as ctv ramps up…

2016 2018 2022E
19.7% 19.8% 20.3% 21.1% 19.9% 19.4% 19%-20%TAKE RATE

FIRST FY OF 
CTV SPEND

CTV SPEND 
INFLECTED

CTV LARGEST 
CHANNEL1

1Through Q2 2022 Video spend was a low-40’s percent share of the business. CTV makes up the majority of video



…while We continue to add 
more value than we extract

2016 2018 2022E
19.7% 19.8% 20.3% 21.1% 19.9% 19.4% 19%-20%TAKE RATE

CLASSIC 
PLATFORM LAUNCHED

NEXT WAVE 
PLATFORM LAUNCHED

SOLIMAR 
PLATFORM LAUNCHED

Source: Company Filings



2021 REVENUE 
PER EMPLOYEE

608
461

377 361 338 318 292 258 228 221 219 196

TTD SHOP DDOG TWLO WDAY TEAM CRWD OKTA ZEN HUBS ZS PAYC

256

98 78 78 76 59 51 33 28 24 22

TTD WDAY PAYC TEAM SHOP DDOG CRWD TWLO HUBS ZEN ZS OKTA

2021 ADJ. EBITDA
PER EMPLOYEE

Best in class Revenue and 
profitability per employee

Source: Company Filings, Factset
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($ in thousands)



Source: Company Filings

Other verticals representing above 1% of spend in either 2019 or 2021 include family & parenting, travel, hobbies & interests, education, pets, sports, government and politics, 
real estate.

Diversification across verticals
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TTD % of Gross SPEND BY INDUSTRY
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Retention Rate customers advertisers

1,000+ 50,000+

Source: As of June 30, 2022, The Trade Desk.

95%+



Joint Business Plans 
Continue to Increase 
as a % of Spend

12%
2021

20%+
2022 YTD

Source: As of August 31, 2022, The Trade Desk



THE 
OPPORTUNITY



Source: Magna 2022 Global Ad Spend Forecast, The Trade Desk 
Estimates

Social

~$150B

Video, Audio, 
Display, DOOH

~$120B
Traditional Media

~$300B

Search                         

~$250B
The Open 
Internet Is 
Huge And 
Getting Bigger



1GroupM 2022 TV Forecast and Magna Global Ad Spend Forecast, June 2022, The Trade Desk Estimates
2Nielsen August 2022 TV Usage. Linear defined as Cable plus Broadcast. Other defined as unmeasured sources, gaming, set top boxes, etc. 

The shift to ctv is just getting started

Streaming

Linear

7%
share YoY

TV Viewing Hours2

Other

Linear
~$250B

TTD
CTV

TV Advertising spend1



Investments 
& Leverage



Operating Expenses 
ex-SBC as % of Revenue

General & Administrative

Technology & Development

Sales & Marketing

Platform Operations

3%

6%

Source: Company Filings and Press Releases
Exclusion of Stock-based-compensation (SBC) is a non-GAAP metric

23% 17%

17%
17%

14%
14%

17%

14%

2019 2021

71%

61%



HIGH GROWTH 
SOFTWARE 
PEERS

14%
17% 19% 20% 22%

25%
29%

36% 36%

43% 45%
49%

TEAM TTD SHOP WDAY DDOG PAYC TWLO ZS CRWD ZEN HUBS OKTA

Efficient go–to–market strategy
2021 Sales & Marketing Expense

Source: Company Filings and Press Releases, Factset

(% of revenue, excl. stock-based compensation)



long-term
target …while driving profitable growth and continuing to gain share

Adjusted EBITDA at 40%

Source: Company 2019 Investor Day, March 4, 2019



CAPITAL 
MANAGEMENT



working capital 
efficiency

WORKING CAPITAL 
MANAGEMENT 
(AP and AR)

• Concentrated effort in 
mid-2020 to improve 
collection and 
payables processes

• Managed payment 
terms for customers
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Source: Company Filings 
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Source: Company Filings
Trailing-twelve-month free cash flow (TTM FCF) is a non-GAAP metric and is defined as net cash from operating activities minus purchases of property and equipment (capex) and 
capitalized software development costs



Source: Company Filings.  
Note: No debt on the balance sheet as of Q2 2022   

Net cash & short-term 
investments
($ in millions)

255

624

959

1,213

Q4 2019 Q4 2020 Q4 2021 Q2 2022



OPTIONS FOR CAPITAL ALLOCATION 

Invest in business 
& working capital

M&A Share 
repurchase

Dividend



thank you
BLAKE GRAYSON, CFO




