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NEWS RELEASE

Olo Expands Partnership with Uber to Strengthen
On-Demand Delivery for Restaurant Partners

2021-11-02

Uber plugs Uber Direct into Olo's Dispatch following its Uber Eats integration with Rails in 2019; Dispatch expected

to support alcohol delivery through expanded offerings

NEW YORK--(BUSINESS WIRE)-- Olo (NYSE:OLO), a leading on-demand commerce platform powering the restaurant
industry's digital transformation, today announced that Uber has integrated its Uber Direct technology into Olo's
delivery fulfillment solution, Dispatch, to help make efficient delivery technology available to restaurants with plans
to expand their offerings with the additional support of alcohol delivery. The agreement follows Uber’'s 2019
integration of Uber Eats into Olo's Rails platform and its 2020 acquisition of Postmates, which has resulted in a
significantly scaled combined courier base to serve the nation’s most successful restaurants. The new integration
enables restaurants partnered with Olo to expand their direct delivery capabilities and prepare to tap into the
growing alcohol delivery space, while optimizing price, timing, and service quality through Uber’s technology

network.

Olo’s Dispatch network integrates with on-demand delivery platforms, such as Uber Direct, allowing restaurants to
request delivery for orders generated through their own websites and apps. The solution seamlessly manages each
restaurant’s delivery options and selects service providers, including a restaurant’s own couriers, based on optimal

price, timing, availability, and other criteria.

“Through the expansion of our partnership with Uber, we are now able to offer our restaurant brands a great

L 13


https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.olo.com%2F&esheet=52519522&newsitemid=20211102005404&lan=en-US&anchor=Olo&index=1&md5=84b1ebcf6fa3763386f482bd5a5e17bc

addition to our growing network of delivery service providers integrated with Dispatch,” said Shalin Sheth, VP &
General Manager of Dispatch at Olo. “Having Uber Direct on the platform adds great value to our
restaurants, who increasingly rely on Dispatch as a key solution to best manage operations and costs for delivery

given the significant uptick in demand for off-premise in the last year.”

“We are excited to work more closely with Olo, as we expand our footprint and serve new use cases,” said Pooja
Daftary, Head of Uber Direct. “Through the Uber Eats app, we're already connected to more than 700,000
brands like Jack in the Box and Tender Greens. By expanding our Olo engagement on Dispatch, we can provide
merchants with new solutions as the demand—and opportunity—for digital ordering and delivery continue to

grow.”

"It's our goal to make sure O'Charley's guests always have an O'mazing dining experience, whether they're in our
restaurants or in their homes—which makes choosing delivery partners incredibly important,” said Craig Barber,
CEO of O'Charley’s. “We're excited about Uber and Olo teaming up to provide seamless solutions to our
restaurants and easy access to a massive, reliable national network of delivery people to serve our guests away

from our locations.”

"We regularly share feedback with Uber on ways to improve the delivery experience for our guests and team
members, and are thrilled about this new integration with Olo," said Riki Swindler, VP of Brand &
Marketing, Mendocino Farms. "At Mendo, we want to ensure that our guests receive the same wow-factor
and happy experience when they order delivery as when they dine-in, and the ability to access Uber's network of

couriers through its new product integration with Olo will help us do just that."

This integration also unlocks Uber’s ability to test alcohol delivery supported through Dispatch, which will be made

widely available in the coming year.

About Olo

Olo is a leading on-demand commerce platform powering the restaurant industry’s digital transformation. Millions
of orders per day run on Olo’s enterprise SaaS engine, enabling brands to maximize the convergence of digital and
brick-and-mortar operations. The Olo platform provides the infrastructure to capture demand and manage
consumer orders from every channel. With integrations to over 100 technology partners, Olo customers can build
digital experiences with the largest and most flexible restaurant commerce ecosystem on the market. Over 400
restaurant brands use Olo to grow digital sales, maximize profitability, and preserve direct consumer relationships.

Learn more at olo.com.

About Uber
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Uber's mission is to create opportunity through movement. We started in 2010 to solve a simple problem: how do
you get access to a ride at the touch of a button? More than 15 billion trips later, we're building products to get
people closer to where they want to be. By changing how people, food, and things move through cities, Uber is a
platform that opens up the world to new possibilities. To enable Uber as a Delivery Service Provider via Olo
Dispatch, please follow these instructions. To get in touch with the UberDirect Sales Team email:

directrestaurantsales@uber.com

Media Contact

Olo@icrinc.com

Source: Olo
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