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SAN FRANCISCO--(BUSINESS WIRE)-- Unity (NYSE: U), the leading platform to create and grow games and interactive

experiences, today announced the appointment of Chris Feo as Senior Vice President of Sales and Partnerships,

Programmatic. Feo will lead growth for the company's Audience Hub o�ering, helping connect the programmatic

ecosystem and brand marketers with gaming audiences through privacy-�rst identity and high-performance

advertising solutions across mobile, web, and connected TV (CTV).

Feo brings more than two decades of

experience shaping the digital ecosystem

space. He was an early executive at Tapad, where he helped pioneer cross-device identity throughout the

programmatic ecosystem, and later led global sales, partnerships at Experian, including the recent acquisition of

Audigent.

“Gaming is one of the fastest-growing opportunities in programmatic advertising, and I believe Unity is uniquely

positioned to partner with the largest brands, agencies, and platforms across the globe. The Unity Audience Hub

already shows how a privacy-�rst identity solution and federated insights can unlock performance at scale,” said

Chris Feo, SVP of Sales & Partnership, Programmatic at Unity.” My focus will be on building and enabling new

solutions that unlock the full potential of Unity’s data at scale while safeguarding the player experience.”

Launched in June, Unity’s Audience Hub combines insights from Unity’s ads ecosystem with leading third-party data

providers like Experian and Roku. In beta, campaigns powered by Audience Hub delivered a 103.6% lift in
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engagement rates, giving brand marketers a new, powerful way to reach relevant, high-value gaming audiences.

“Chris has a proven track record of helping the buy and sell-side navigate the most important shifts in

programmatic— whether it was cross-device a decade ago, to signal loss, the rise of connected TV, or the growth of

commerce media in recent years,” said Alex Blum, COO at Unity. “That experience makes him the perfect leader to

scale Unity’s programmatic business globally and help advance Unity’s vision of a programmatic ecosystem that is

privacy-�rst, omnichannel, and trusted by both developers and marketers alike.”

Feo’s appointment re�ects Unity’s continued investment in building its programmatic ads footprint, reinforcing its

role as a bridge between the gaming world and the broader advertising ecosystem.

Unity’s Audience Hub is available to marketers in the U.S. and Canada, with international expansion planned for

later this year.

About Unity

Unity [NYSE: U] o�ers a suite of tools to create, market, and grow games and interactive experiences across all

major platforms from mobile, PC, and console, to extended reality. For more information, visit Unity.com.

Forward-looking statement

This publication contains “forward-looking statements,” as that term is de�ned under federal securities laws,

including, in particular, statements about Unity's plans, strategies, and objectives, expectations regarding upcoming

updates relating to Vector, and the anticipated bene�ts and overall performance of Vector. The words “believe,”

“may,” “will,” “estimate,” “continue,” “intend,” “expect,” “plan,” “project,” and similar expressions are intended to

identify forward-looking statements. These forward-looking statements are subject to risks, uncertainties, and

assumptions. If the risks materialize or assumptions prove incorrect, actual results could di�er materially from the

results implied by these forward-looking statements. Further information on these and additional risks that could

a�ect Unity’s results is included in our �lings with the Securities and Exchange Commission (SEC) which are

available on the Unity Investor Relations website. Statements herein speak only as of the date of this release, and

Unity assumes no obligation to, and does not currently intend to, update any such forward-looking statements after

the date of this publication except as required by law.

Unity PR Contact: 

Kelly Ekins 
 

UnityComms@unity3d.com
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